
Modern Websites & 
Blogging Strategy

A look behind Clabber Girl’s new website & blogging strategy



What we’ll cover:

• Working with the HBA

• Re-designing a current website

• Working on a logical site map

• Writing new content/editing old 
content

• Making a website user friendly

• Designing a website to be 
visually appealing

• Starting a blog



Home Baking Association



HBA Supports FCCLA Programs

• Career Connection: Baking 
Builds STEM Workshop

• Families First: Bake for Family 
Fun Month

• Financial Fitness: Baking for 
Financial Fitness

• Leadership Service in Action: 
Portable Kitchen Resources

• Power of 1: Baking for Funds

• Student Body: Baking with 
Whole Wheat Flour

http://www.homebaking.org/PDF/BakingBuildsSTEAMWorkshop.pdf
http://www.homebaking.org/foreducators/index.html
http://www.homebaking.org/baking_channel.php#.Vo13TkvLDwI
http://www.homebaking.org/foreducators/index.html
http://www.homebaking.org/PDF 2014_bakeforfunds.pdf
http://www.homebaking.org/foreducators/index.html


HBA Educator Award

• Each year outstanding baking 
education programs are 
recognized

• Applicants submit 
presentation going over a 
sample lesson plan they’ve 
used in the classroom

• Winners are given $1,000 
cash and an all-expense paid 
trip for two the HBA annual 
meeting in September



Website Re-design Tips



When to Re-Design

• Dated look

• No longer meeting goals

• Not user friendly

• Not search engine friendly

• Business has changed



How to Create a Site Map

• Start with your top Keyword 
Phrases

• Consider who your audiences 
are

• Define your main navigation

• Arrange your child pages and 
organize them well



How to Create a Site Map



Updating Current Website Content



Writing New Website Content

• Pages should be a minimum of 
300 words long

• Use section headers, bullets or 
numbered lists

• 1 keyword phrase should be 
3.5% density

• 3-5 phrases should be at 1% 
density

• At least 1 image on each page, 
include alt text

• 1 hyperlink per every 100 words



Writing New Website Content

• Decide on a goal for content:
• Increase Leads/Orders

• Be Educational/Authoritative

• Provide Resources

• Raise Awareness

• Include clear calls to action

• Every page should have a 
form

Image via Business2Community.com



Making a Website User Friendly

• Starts with the site map

• Side navigation

• Site search

• Compress images for 
decreased load time

• Familiar checkout process

• Reduce re-directs

• Custom 404 page



Designing a Website to be Visually 
Appealing

• Simple design

• Infinity bars

• Color blocking

• Large images

• Easy to read fonts



Blogging Strategies



Starting a Blog

• Site traffic increases

• Frequent updates

• Important inbound links

• Opportunities for social media

• Expertise established

• Long tail search queries



Blog Components

• Search box

• Recent posts

• Categories

• Archives

• Author profiles



Blog Topics

• Graphics of information called 
“infographics”

• Step by step recipes

• How-to videos

• Interviews with bakeries

• Holiday celebrations



Developing a Blogger Network

• Establish contacts

• Identify good candidates

• Come up with care package

• Write a personal letter



Initial Results



Post-Launch Results

Pre-Launch June 1 –
December 31, 2014

• Visitors: 139,259

• Pages viewed: 2.4

• Time on site: 1 min 34 sec

• Bounce rate: 68%

Post-Launch June 1 –
December 31, 2015

• Visitors: over 82,705

• Pages viewed: over 2.7

• Time on site: 1 min 58 sec

• Bounce rate: 54%



The 4 Questions

• What worked?

• What didn’t work?

• What would we do differently?

• What have we learned?



The End
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